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Product Vision & Value
Proposition

SummitSync envisions a future where every minute spent at a corporate event
is optimized for professional growth and business development, moving beyond
simple attendance to active, personalized engagement.

The product serves as an Intelligent Engagement Engine, capturing real-time
audience sentiment and matching attendees based on declared interests and
behavioral signals (e.g., sessions attended, questions asked), creating high-
signal professional connections.

Unique Selling Points (USPs):

* Proprietary Al Matching Algorithm: Ensures 90%+ relevance in suggested
professional connections, drastically reducing 'networking noise.'

* Live Sentiment Dashboard: Provides organizers and speakers with immediate
feedback, allowing for dynamic content adaptation and enhanced session
quality.

* Quantifiable ROI Metrics: Translates engagement activities (questions,
connections) into tangible, reportable business metrics, proving event value.

Deep Innovation: SummitSync: Corporate Event Intelligence Page 2 of 7



vinullloe
FUTWURES™

Consumer & Market Impact

Primary Market: Corporate and technical summits, enterprise training events,
and high-value industry conferences.

Persona 1: The Corporate Event Planner (Pain Point: Justifying event costs).

SummitSync provides definitive metrics on engagement and satisfaction,
turning cost centers into measurable business drivers.

Quote: “We finally moved beyond vanity metrics. This dashboard saved us
weeks of post-event analysis and validated our entire strategy.”

Persona 2: The High-Value Attendee (VP/Director) (Pain Point: Inefficient
networking).

The platform curates connections, ensuring time is only spent meeting high-
potential contacts relevant to current professional objectives.

Quote: “This would save me hours every week. It feels like having a personal
M&A advisor for my contacts list.”

Persona 3: The Speaker/Content Creator (Non-Obvious) (Pain Point: Lack of
immediate audience resonance feedback).

Real-time Q&A and sentiment analysis allows presenters to pivot or deepen
discussion points instantly, maximizing presentation impact.

Quote: “I feel connected to the room. | can see which topics are generating the
most buzz and respond dynamically.”
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Feasibility Assessment

Technology Readiness Level (TRL): 6 — System/subsystem model or prototype
demonstration in a relevant environment.

Explanation: The core Al (NLP, ML matching) and mobile/web application
subsystems have been integrated and tested in simulated environments and
potentially small internal trials (relevant environment). We have demonstrated
the functional capability of real-time data ingestion and algorithm output.

Next Stage (TRL 7): System prototype demonstration in an operational
environment, such as a large, active corporate event.

Business Readiness Level (BRL): 4 — Prototype business case developed.

Explanation: The target market (large corporate events), core Saa$S pricing
models (tiered based on attendee count and features), and value proposition
are clearly defined. Initial financial projections show a strong recurring revenue
model.

Next Stage (BRL 5): Initial piloting with external, paying early-adopter clients to
validate price elasticity and feature demand.
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Prototyping & Testing Roadmap

Phase 1: MVP Development (Focus: Core Utility)

* Develop minimum viable features: User profile creation, Al-matched
networking suggestions, and basic Q&A submission.

* Execute internal field trials at a small-scale corporate event (e.g., MetLife
Tech internal seminar) to stress-test backend stability and data privacy
protocols.

Phase 2: Targeted Field Trials (Focus: Value Validation)

* Onboard three diverse external corporate clients across different industries
(e.qg., finance, technology, healthcare).

* Validate the efficacy of the Al matching algorithm by tracking connection
acceptance rates and post-event follow-up conversions.

 Parallel Business Model Validation: Test willingness to pay for premium
features like the comprehensive ROl dashboard.

Phase 3: Iterative Refinements & Scaling (Focus: Optimization)

* Integrate advanced features based on usage feedback, such as customized
white-label branding and advanced sentiment reporting (e.g., quantifying
positive vs. negative topic velocity).

* Prepare infrastructure for simultaneous event handling and international
deployment.

Deep Innovation: SummitSync: Corporate Event Intelligence Page 5 of 7



vinullloe
FUTWURES™

Strategic Launch & Market
Integration

Strategic Partnerships: Secure APl integration agreements with incumbent
event management platforms (e.g., Cvent, Bizzabo) to minimize organizer
friction during onboarding. Form anchor client relationships with industry
incumbents like MetLife/major banks for marquee success stories.

Pilot Programs & Incentives: Offer a 'ROI Guarantee Pilot' where the first event
trial is heavily discounted or free, conditioned on the client providing
comprehensive feedback and usage data.

Distribution Channels: Primary B2B SaaS model via specialized corporate sales
teams targeting Chief Marketing Officers (CMOs) and Heads of Corporate
Events. Secondary distribution through partnership referrals from event tech
consultants.

Macrotrends Alignment: SummitSync capitalizes on the accelerating trend
toward the Digitization of Corporate Assets, positioning networking data as
strategic intelligence. It ensures events remain a viable, high-ROI channel in a
world increasingly dominated by digital communication.
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Next Step

Secure $2.5M in seed funding to hire an experienced Lead Data Scientist and
scale the engineering team, focusing immediately on refining the proprietary Al
networking algorithm and building out the commercial-grade, multi-tenant

cloud infrastructure.
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